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A MESSAGE FROM OUR CO-CEOs

2019 was an exciting year for our firm. As one year ends and the next begins, the time
naturally comes for celebration, for appreciation, and for reflection. At L Catterton, we
undoubtedly have much to celebrate and to be thankful for from the past year. We invested in
several leading consumer brands from across the world, enjoyed some exceptional
realizations, and raised over $4 billion of equity capital across six of our fund strategies.
Meanwhile, we continued to add talent to our team, growing our capabilities and adding
remarkable people in virtually every function, and were recognized with a number of awards
by leading industry publications and organizations. Perhaps most notably, we celebrated our
30th anniversary as a firm. For 30 years, amid a remarkably dynamic environment, we have
continued to adapt, evolve, and improve while remaining focused exclusively on building
iconic and enduring consumer brands. While we are proud of our accomplishments over the
past 30 years, we are not stopping—or even hitting pause. We look forward to what the next
year—and the next 30 years—will bring.

J. MICHAEL CHU SCOTT DAHNKE

L CATTERTON SNAPSHOT 2019 FINANCIAL HIGHLIGHTS
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1. Total proceeds represents the total amount received by various L Catterton funds from the full or partial exit of portfolio investments and does not represent 
amounts received by investors, which will be impacted by various factors, including fees, carried interest, and other expenses borne by the investors. 



OUR INDUSTRY FOCUS

Since our founding in 1989, we have focused exclusively on building iconic and enduring
consumer brands. Our category-first approach is aimed at truly understanding what matters
most to consumers in order to subsequently identify the specific categories and companies that will
benefit from those consumer preferences. At the heart of this approach is our constant pursuit of
grasping how various types of trends—demographic, psychographic, technological,
geographic, and socioeconomic—will drive and impact consumer preferences and purchasing
decisions.

While our objective—to invest in and build consumer businesses that are rooted in emotional
connectivity and thereby in sticky relationships that we can scale—has remained the same
over time, we have had to adapt our thinking, our capabilities, and our methodologies to the
shifting market environment.

Select 2019 consumer industry insights

Platforms are 
mediating brands’ 
relationships 
with consumers more 
than ever before

User-generated content 
is replacing the 
role of brand-led 
advertising and 
marketing vehicles

There are more 
avenues than ever 
through which to 
introduce 
a brand to 
consumers

Consumers have
higher expectations 
of brands

72%
of consumers say that a 

brand’s values are a “deal 
breaker” or deciding 
factor when buying

59%
of consumers would be 
willing to pay more for 
products from a brand 

they trust

3x In the U.S., you are 
3x more likely to 
start a product 

search on Amazon 
vs. a search engine

In the last two years, 
Americans have watched

50,000 years
of product reviews on YouTube

58%
of consumers have bought a new 

product in the last six months 
because of an influencer

3Source: eMarketer. Think with Google. Edelman.



2019 NEW INVESTMENTS

A warm and welcoming
tapas bar inspired by the
culture of Spain

Combines fresh, upscale street
food with a coastal vibe in a
relaxed environment

The world's
leading
designer and
retailer of
sustainable
home goods

A leading producer
and distributor of hot
sauce

The largest digital
fitness and wellness
marketplace in the world

A mobile retail platform
pairs the convenience of
online commerce with the
confidence of a physical
store

A disruptive brand
in the parking
industry with a
differentiated
parking access and
revenue control
systems offering

An online
marketplace
and booking
engine for
travel activities

One of the largest
operators of organically
developed restaurants in
Mexico

A connected
rower that
delivers
authentic
on-river
workouts

The world's first "pet
food kitchen" where
human-grade meats
and vegetables were
turned into healthy
meals for dogs and
cats

LA 

Development

Redevelopment of
an existing
enclosed mall into
an iconic retail-led
mixed-use
neighborhood

A distinctive provider of
100% drug-free,
nutraceuticals clinically
shown to promote hair
growth

An innovative Japanese
eyewear company that
delivers rapid service,
high-quality
prescription glasses in
own-brand styles

A leading export-
focused winery located
in the Mendoza wine
region of Argentina

A leading player in
the great wines
segment of the
Argentine domestic
market

The world's most
intelligent fitness
system and the
first truly
personalized
approach to
strength training

A leading and growth-
oriented dental clinic
franchisor in Brazil

LA Development
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new investments in 201917 $2.0 billion dollars invested 
or committed



2019 EXITED INVESTMENTS

Specializes in providing
its customers with
premium quality frozen
fruits and vegetables,
grown from around the
world

The most expansive yoga studio brand in the
U.S. and a leader in boutique fitness

The world’s largest
franchisor of shops
offering creatively
designed fresh cut
fruit arrangements

A leading global
anti-aging
skincare brand
that harnesses
the power of the
most efficacious
ingredients in
nature while
utilizing cutting-
edge science and
technology

One of the largest mixed-use real
estate projects ever developed in
the heart of Ginza, providing a
cutting-edge retail experience
with best-in-class office space

A leader in the at-home fitness category
through merging award-winning product
design with proprietary technology to provide
on-demand access to instructor-led group
fitness classes

A subscription service
that delivers uniquely
personalized daily
vitamin packs,
reinventing how we
buy supplements

A leader in “experiential”
dining, providing a fresh,
interactive experience through
pairing games such as pinball
and bowling with a scratch
kitchen and craft beverages

A leading global gaming
platform that focuses on
quality, innovation, and
functionality, in order to serve
the needs of both professional
and enthusiast gamers

A global provider and
innovator in the fields of
beauty, wellness, rejuvenation,
and transformation on cruise
ships and on land
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investments exited in 201911 $1.8 billion total proceeds 
realized 1

1. Total proceeds represents the total amount received by various L Catterton funds from the full or partial exit of portfolio investments and does not represent 
amounts received by investors, which will be impacted by various factors, including fees, carried interest, and other expenses borne by the investors. 



OUR FOCUS ON ESG

Launched a Women’s 
Initiative to support and 

promote female talent

Signed both the CEO Action 
for Diversity and Inclusion 

pledge and the UNPRI 

Conducted internal ESG 
diligence with Malk Partners 

on all new investments

Certified as a Great Place 
to Work ® as a 

testament to our culture

Awarded LEED 
Platinum® certification 

to HQ in Greenwich

Hired 50+ employees 
globally, roughly half of 

whom are female

We have made a strong commitment to promoting ESG principles 
throughout our firm
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Fund Spotlight: 
Our Latin America Fund

WE ACTIVELY SUPPORT WOMEN 
IN BUSINESS

WE DRIVE JOB CREATION

of our portfolio with female founder and 
leadership in C-suite

75%

~50%

~60%

of our management teams

of our companies’ employees
on average

Women represent:

new jobs in 
the last 3 

years

+3,500 +43%
growth since 
investment

~90% of employees in

Boll & Branch uses only top-quality raw materials such 
as 100% organic cotton, which benefit both the 

ecology and the surrounding community in which they 
are produced, and is the first Fair Trade Certified™ 

manufacturer of linens

OWNDAYS partners with NGOs and local doctors 
to conduct quarterly “Eye Camps” in countries 

throughout Asia to improve eye health for people 
in developing countries

Portfolio Company Spotlight: 
Boll & Branch and OWNDAYS



AWARDS, HONORS, AND RECOGNITIONS

L Catterton Receives 2019 Operational Excellence 
Award from Private Equity International for 
Operating Value Creation at Zarbee’s Naturals

Gross revenue grew from ~$3 
million to ~$109 million

Product line extended well beyond kids’ 
cough syrup heritage. Adjacent categories 

grew to account for 60% of 2018 sales

Market share grew from negligible 
share in 2011 to a 47% share in 2018, 

making it the clear market leader

3
Number of times L Catterton 

has won this award

Select highlights

International Private 
Equity Firm of the 

Year
2015, 2016, 2017, 

2018, 2019

Consumer 
Discretionary Deal 

of the Year

Consumer 
Discretionary Deal 

of the Year

Global Middle Market 
Private Equity Firm of 

the Year

Emerging Markets 
Private Equity Deal of 

the Year

Global Small Middle 
Market Private Equity 

Deal of the Year

Americas Middle Market 
Private Equity Firm of the 

Year

Americas Private Equity 
Large Middle Market Deal 

of the Year

Consumer Goods & 
Services M&A Middle 

Market Deal of the Year

Sale of

Middle Market 
Deal of the Year

Why we won:

• Zarbee’s grew into 
the No. 1 
pediatrician-
recommended 
children’s cough / 
cold brand

• Added new 
products, expanded 
presence around 
the U.S. 
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L Catterton Named Global Consumer Private Equity 
Firm of the Year by Private Equity International 
in March 2019



The World’s Leading Consumer Growth Investor

ABOUT US
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With approximately $20 billion of equity capital across seven fund strategies in 17
offices globally, L Catterton is the largest consumer-focused private equity firm in the
world. L Catterton's team of more than 190 investment and operating professionals
partners with management teams around the world to implement strategic plans to
foster growth, leveraging deep category insight, operational excellence, and a broad
thought partnership network. Since 1989, the firm has made over 200 investments in
leading consumer brands. L Catterton was formed through the partnership of Catterton,
LVMH, and Groupe Arnault. For more information about L Catterton and for a
complete list of investments made by L Catterton, please visit www.lcatterton.com.
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